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1 Highlights & Trends
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Online audio remains a mass medium – usage is stabilising at a high level.

Overall usage of online audio over time

Figures in per cent / million; 2026 base: 71.001 million people aged 14 and over in Germany (n=5,206)
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Online audio usage is stable at last year’s level across all demographic groups.

Figures in per cent; 2026 base: 71.001 million people aged 14 and over in Germany (n=5,206)
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The ranking is unchanged: music streaming leads, podcasts edge up, web radio and 
audiobooks dip slightly.

Figures in per cent; 2026 base: 71.001 million people aged 14 and over in Germany (n=5,206)

Usage by online audio format

Base: Population aged 14 and over

66

54

34

25

75

Music streaming Web radio Podcasts Audiobooks /

audio dramas
via the internet

Online audio

overall

2
0
2

5

2
0
2

4

2
0
2

6



OAM 2026 |                        |  Page 6

Weekly usage holds steady – music streaming and web radio drive weekly listening.

Figures in per cent; 2026 base: 71.001 million people aged 14 and over in Germany (n=5,206)

Weekly usage by online audio format
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Google/YouTube and Spotify remain the most important access points for online audio –
radio services follow close behind.

Platforms used for online audio

* Total of RTL+, Deezer, SoundCloud, dedicated podcast apps / podcatchers, BookBeat

Figures in per cent; 2026 base: 48.384 million online audio users aged 14 and over in Germany who use online audio content at least once a month (n=3,533)
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The smartphone is the top device for everyday online audio use. 

Top 5 devices used for online audio
Base: Regular online audio users

Figures in per cent; Base: 48.384 million people aged 14 and over in Germany who use online audio content at least once a month (n=3,533)

83% 39%
36% 34% 32%

Smartphone Smart TV Laptop Tablet Smart speaker



2 Why audio is always there
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Online audio mainly accompanies driving and housework – a quarter also listen to it 
deliberately as a sole activity.

Base: Regular online audio users

Figures in per cent; Base: 48.384 million people aged 14 and over in Germany who use online audio content at least once a month (n=3,533)
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Online audio mainly accompanies driving and housework – a quarter also listen to it 
deliberately as a sole activity.

Top 7 listening situations at home and on the go
Base: Regular online audio users

Figures in per cent; Base: 48.384 million people aged 14 and over in Germany who use online audio content at least once a month (n=3,533)
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In the car, web radio is almost on a par with music streaming – in other situations, the gap 
is wider.

Most frequently used online audio format
Base: Regular online audio users in each situation

Figures in per cent; Base: people aged 14 and over in Germany who use online audio content at least once a month while in the car (n=2,007 / 29.903 million) / while doing housework (n=2,014 / 29.361 million) / as a sole activity (n=941 / 12.025 

million) – excluding the 5.2% not randomly selected for this question
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These formats meet different expectations: music streaming is about atmosphere and 
choice, web radio about quick access and information, and podcasts about in-depth content.

Reasons for listening to the most frequently used online audio format
Base: Most frequent users of each format in the car / while doing housework / as a sole activity

Figures in per cent; Base: people aged 14 and over in Germany who use online audio content at least once a month while in the car, doing housework or as a sole activity – who most frequently use web radio (18.869 million / n=1,502) or music 

streaming (21.768 million / n=1,452) or podcasts (5.454 million / n=405) in one of these three situations
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Music streaming is an entertaining, convenient companion in every situation, with the right 
choice of content.

Reasons for listening by usage situation: Music streaming
Base: Most frequent music streaming users in each situation

Figures in per cent; Base: people aged 14 and over in Germany who use music streaming at least once a month and most frequently in the following situations: in the car (13.072 million / n=848) / while doing housework (13.571 million / n=889) / as 

a sole activity (5.769 million / n=398)
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Web radio varies slightly by situation: trust and mood matter more during housework, 
background information and connection as a sole activity.

Reasons for listening by usage situation: Web radio
Base: Most frequent web radio users in each situation

Figures in per cent; Base: people aged 14 and over in Germany who use web radio at least once a month and most frequently in the following situations: in the car (12.293 million / n=980) / while doing housework (11.165 million / n=925) / as a sole 

activity (4.685 million / n=408)
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Podcasts score higher on connection, trust and information when listened to as a sole 
activity.

Reasons for listening by usage situation: Podcasts
Base: Most frequent podcast users in each situation

Figures in per cent; Base: people aged 14 and over in Germany who use podcasts at least once a month and most frequently in the following situations: in the car (2.452 million / n=179) / while doing housework (2.911 million / n=200) / as a sole 

activity (1.571 million / n=135)
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3 How radio stays visible in the car
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Online audio in the car stays strong after last year’s peak: 30 million people listen there, 
including more than half of under-50s.

Figures in per cent; 2026 base: 71.001 million people aged 14 and over in Germany (n=5,206)
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Among online audio users in the car, radio remains ahead – music streaming is catching up.

* e.g. as MP3s, CDs or cassettes, i.e. not via the internet

Figures in per cent; Base: 29.903 million online audio users aged 14 and over in Germany who use online audio content in the car (n=2,145)
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Directly via the smartphone
(without Apple CarPlay/Android Auto)

The built-in radio/infotainment system is the most frequently used way of accessing radio in 
the car.

Figures in per cent; Base: 25.037 million online audio users aged 14 and over in Germany in the car who listen to radio in the car via the web or FM/DAB+ (n=1,840)
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Radio stations are easy to find via all access routes, although slightly less so on Apple 
CarPlay.

Figures in per cent; Base: online audio users aged 14 and over in Germany who listen to radio in the car (web or FM/DAB+) most frequently via each access route: the radio function of the car or infotainment system (n=1,228 / 16.570 million) / 

Android Auto (n=208 / 2.805 million) / Apple CarPlay (n=140 / 2.136 million)
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Radio can be started quickly everywhere – but on Android Auto, and especially on Apple 
CarPlay, other audio formats compete more strongly.

Figures in per cent; Base: online audio users aged 14 and over in Germany who listen to radio in the car (web or FM/DAB+) most frequently via each access route: the radio function of the car or infotainment system (n=1,228 / 16.570 million) / 

Android Auto (n=208 / 2.805 million) / Apple CarPlay (n=140 / 2.136 million)
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On the car’s own radio system, radio is clearly easiest to find; on Android Auto the lead 
narrows, and on Apple CarPlay music streaming comes out ahead.

Figures in per cent; Base: online audio users aged 14 and over in Germany who listen to radio in the car (web or FM/DAB+) most frequently via each access route: the radio function of the car or infotainment system (n=1,228 / 16.570 million) / 

Android Auto (n=208 / 2.805 million) / Apple CarPlay (n=140 / 2.136 million)
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Web radio in the car is mostly accessed via station apps and websites.

Figures in per cent; Base: 17.789 million online audio users aged 14 and over in Germany who listen to web radio in the car (n=1,365)
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Clients: Conducted by: 

THANK YOU!
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